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Economic Decline
A Boom for Image Advisors

Jon Michail, AICI

Developing your image during good fimes
is o insurance policy Tor whan the inea-
tarbila dorwn fimes orrive, And moke na més-
toke, they do amive. Tha conscicasly oware
knorw this too well ond so are obways plan-
ning ohead, being pro-odtive. However the
rmajority ame in the inemcusoble posifion of
mainly reacling and thus this is one of tha
major readans that the coming warld sco-
nomic decline will oHer I'r'l:lnf'l'p'ﬂppnrll.lnihg
for professionals in ihe maoge industry and
aiher reloted *leel good” vocations.

We know from hestory in fimes of crisis,
peophe and their corpanatian look for short
terrm, quick fix solutions to their problems.
Be it o caresr or employment crisis, o busi-
rass yncerhaindy or o personal sepondtion,
Imoge Advisers provide many peocfical so-
litions that suppart people and business in
@ icrs and macrs manner.

Lat me explainl Lange corporations, govem
mant instiiulions and omocotions mainky
depend on building their mocro imoge be-
ing their corporate logo, medio communi-
cofions ond/or adverdising.

Medium to smaller businesses on the other
hand depend a lot more on the softer skills
of micre imoging; building personal relo-
tionships through their peaple. Although the
rracre imaging of the lorger groups are very
importand, the smaller organizokons should
be using their peaple, the human element
to grow their business and profile

5o in o serse major odvisers o in the win

fing pedition fo offer many "micrn” solu-
fions tha! can be implemanted instontly
From the basics of nan-verkal eammunica-
fion including grooming and corparale
wardrobing to the more consuming of var-
bal communication and presentation hach-
nigues.

Thess skills nofurally are olso aligned fo the
larger organizotions and normally would be
expached o be in operafion

However in my experience mony corpon-
ticns lorge or smafl have net implemented
fhem for many reasons

At times they may hove been viewed with
cyniciarn and priority  Af other fimes they
may have simply been ploced in the *bof-

tom” deawer. It s my belief that this view is
gone forover

Whye Simply for some of the sorier rea-
sans merfioned in this arlichs

The economic declinel

We are enlering & new phase in waordd his-
tary wahiere Hrs campahban weill b al (M el
fierce. This is exoctly the reoson people ond
businass will be searching for the cufting

adge

Imoge odvisers ore a nafural ally o pro-
vidke the many solufions required on how 1o
gftnin the necemary advardoge, peychalog-
oal or otherwise, Your ylfimoate survival ond
prospenty may depend on it
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